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Thursday 17th September
Press Release: SMK Campaigner Awards 2009 – Winners announced yesterday at ceremony hosted by Jon Snow

The winners of the 2009 SMK Campaigner Awards were announced yesterday at a special ceremony hosted by Channel 4 newscaster Jon Snow at St Martin-in-the-Fields off Trafalgar Square. The awards recognise the outstanding contribution that a new generation of campaigners are making towards achieving social, environmental and economic justice both in the UK and abroad.
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Jon Snow, Channel 4 Newscaster and Patron of SMK hosts the SMK Campaigner Awards 2009

(Visit our Flickr photostream at www.flickr.com/photos/campaigners for a high resolution version of this and other images. Copyright on all images, SMK.)

The Sheila McKechnie Foundation (SMK), the UK’s only charity dedicated to connecting, informing and supporting campaigners, announced the winners of its 2009 Awards at a special ceremony yesterday. 

The ceremony was hosted by Channel 4 Newscaster and Patron of SMK, Jon Snow, at 1pm (Wednesday 16th September). Awards were presented by Shami Chakrabarti, Director of Liberty, Tony Juniper, one of the most influential environmental campaigners of the past 30 years, and Terry Waite CBE, humanitarian and former  envoy for the Church of England.
SMK have searched communities across the UK and abroad for individuals who are campaigning on issues that matter, locally and globally. 
SMK’s award winners come from diverse backgrounds and are working on a wide range of issues: from a Ghanaian journalist campaigning for clean water and sanitation in 100 communities across Ghana by 2015; to a group of London-based teenagers, concerned that cheap clothes in High Street stores are made by children much younger than themselves, campaigning for ethically produced clothing with the slogan ‘‘Say NO to slavery, it’s soo last season’.
Jon Snow, Patron of SMK said:
“I am thrilled to be standing here in her (Sheila McKechnie’s) honour with these wonderful Sheila McKechnie Awards, and the sheer diversity of the people who have both been nominated and eventually won these awards is itself a testament to the kind of work that we remember her for.”

Linda Butcher, Chief Executive of SMK said:

“Many people say they feel jaded about democracy, in terms of what they see as the compromises that take place in Government, and are concerned at wider apathy across society. Our award winners, like so many other campaigners out there, are tenacious, positive and creative individuals that prove that ordinary people can do extraordinary things.  They demonstrate that while there are wrongs, abuses, injustices and inequalities, there are also individuals and communities working tirelessly to do something about them.  We will be working hard with our award winners over the next year to build on their commitment and help them to achieve great things”
Details of award winners

Conflict Resolution Award
Winner: Lea Misan
‘Educating Youth in Social Action’ 

Act for Change

Lea is campaigning to educate young people in social action. Act for Change provides the tools to educate and interrupt hate-related crime through schools-based workshops.  Lea aims to increase awareness amongst 11-19 year olds about their rights and responsibilities, in order to resolve potential conflicts creatively. To date, over 5,000 students have been through this programme.  Lea is currently developing the online aspect of the campaign, such as making much better use of social media.
Consumer Action Award

Winner: Tom Royston

‘Hung Up: the cost of contacting government from a mobile phone’

Leeds Citizens Advice Bureau

Tom works on the ‘Hung Up’ campaign which highlights the high cost of phoning 0800 government numbers from mobile phones.  Tom claims that half of CAB clients have no landlines and therefore face charges when calling what are meant to be freephone numbers. The campaign has been successful in gaining the support of their local Leeds MP, who is raising the issue in the House of Commons. Tom has also had positive responses and interest from MPs.

Environment Award

Winner: Shilpa Shah 

‘Akashi’

Cambridge Carbon Footprint

Akashi, which means ‘to the sky’, is a grassroots campaign that aims to empower Black, Asian and Minority Ethnic (BAME) and faith groups to act on climate change and climate justice. Akashi aims to achieve more legitimacy for the environmental movement and a louder voice for people beyond ‘the usual suspects’. The campaign organises within minority groups to empower diverse and marginalised communities to take individual and collective action on what they see as the biggest global problem facing us today.
Global Action Award

Winner: Daniel Hutley

SKIP (Students for Kids International Projects)
 

Daniel is the National Coordinator for SKIP, a registered charity which campaigns for awareness of global health issues. It partners students from 13 UK branches to community projects in developing countries.  The members – all volunteers – are a collection of students from all over the UK, working together to support vulnerable and impoverished children and communities worldwide.  They believe that campaigns should take a holistic approach to a problem and want to further develop their work to strengthen this.
International Award
Winner: Raphael Ahenu

‘Access to clean water and sanitation campaign’, Ghana

Raphael, a journalist and human rights campaigner, is campaigning for clean water and sanitation facilities to be provided to 100 communities, schools and hospitals in the Brong-Ahafo and Ashanti regions of Ghana by 2015.  Through radio talk shows and other publicity methods Raphael mobilises rural communities to demand their rights to such facilities.  He plans to advocate at the local level and lobby central government so that water and sanitation facilities are provided to rural communities in both these regions.  
International Young Campaigner Award
Winner: Nixon Odoyo

Keeping Girls in School

Kenya
 

Nixon, a 16 year old student from Nairobi, is campaigning to mobilise and distribute sanitary towels free of charge to girls to enable them to stay in school full time.  Many girls in Kenya regularly miss school during their monthly periods because they do not have sanitary towels.  As Nixon highlights in his campaign, this has a knock on effect, not only on their academic performance but also on their self-esteem.  As well as distributing sanitary towels Nixon plans to work with community leaders, parents and teachers to highlight the importance of supporting girls to stay in school.  

London Social Justice Award
Winner: Renuka Bhakta

‘Save Amardeep’- Kindred Minds Project

Southwark Mind

In June 2007 South London and Maudsley NHS Trust closed the South-Asian only drop-in session run by the Amardeep Community Mental Health Team – which had been the only culturally sensitive mental health day provision for the local South Asian communities.  Renuka is working with others on the ‘Save Amardeep’ campaign, which was set up by a number of mental health service users to re-instate the one day a week drop-in which had been running for over 12 years.  


Shout Out Award (for young campaigners aged 15-18)
Aisling Finn, Emilie Katogo, Hannah Reilly, Rachel Dada, Aisling O’Rourke and Emily Numutaako 

‘Pay Fair, Live Fair’: ‘Say NO to slavery, its soo last season’
La Sainte Union, Camden

These young people are campaigning around Fair Trade clothing and want more high street shops to stock clothes which are made ethically. They are particularly interested in raising awareness about the number of young children, their own age or even younger, who work in factories to produce clothes. They want more young people to realise that while they might pay small amounts for clothes in cheap high street shops, they come at a cost to someone else’s life. So far they have created wristbands which they have been selling in their school to raise awareness.


Social Inclusion Award
Winner: David Watkins

‘A Day In Hand’

‘A Day In Hand’ aims to inspire and support same-sex couples who want to hold hands in public. It provides a way of changing cultural perceptions of same-sex love by showing the everyday realities of Lesbian, Gay, Bisexual, Transgender (LGBT) lives. David wants to see more LGBT people living their lives publicly without shame and to the full, and believes hand-holding is a simple liberating gesture that challenges homophobia, destroys stereotypes and transforms lives.

Transport Award
Winner: Laura Ferguson

‘A well used, safe, Princess Mary Gate to schools cycle route’

Get Wendover Cycling

Laura is campaigning for a safer cycle route to school, for parents and children in the new housing development in Wendover. She wants the route to be installed so that it complies with national good practice guidelines and is sufficiently promoted so that it is used by a high proportion of residents in the development.  The campaign also advocates for safe rural cycling routes and local leisure routes for people in the area.

Women Creating Change Award
Winner: Emma and Abi Moore

PinkStinks - ‘The campaign for real role models’

The campaign challenges the ‘culture of pink’ which invades every area of girls’ lives, aiming to bring about change and trying to take new approaches.  Emma and Abi believe that girls are being set narrow and damaging boundaries within which they will grow up, providing an unrealistic and mediocre notion of what it is to be a girl.  The campaign focuses on providing positive female role models based on achievement, skills and successes.   

Young Activist Award
Winner: Barbara Soetan

‘Visible Women’

Elevation Networks Trust

Barbara became aware of the inequalities which women face through studying the glass ceiling theory. Her campaign aims to inspire and engage female students in higher education to become more competitive in the workplace by effectively channeling their aspirations and career interests into tangible outcomes. The campaign is entirely youth led and wants students to become the future driving force in challenging the under-representation of women in certain industries and senior management positions. 
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About SMK

1. SMK is a charity with a unique remit – to connect, inform and support campaigners.

2. SMK was set up in 2005 to commemorate Dame Sheila McKechnie, a dedicated and effective campaigner, who spent much of her life championing change. Sheila (Shelter, Which?/Consumers' Association) empowered individuals to recognise and assert their rights, and made governments and businesses understand, implement and respond to the issues she campaigned on.

3. SMK provides support for campaigners in pursuit of charitable objectives.


About the SMK Awards programme

1. The fourth year of the Awards are sponsored by a range of organisations including: The Allan and Nesta Ferguson Charitable Trust;  BOND; Calouste Gulbenkian Foundation; City Bridge Trust; City Parochial Foundation; David & Lynda Hughes; Foyer Federation; Plan UK; Rosa; Simon Norton; Shelter; Which?; YMCA; and a range of individual donations. 

2. Our awards provide winners with a bespoke package of support specific to their campaign issue. This includes:

· one-to-one coaching sessions

· advice on parliamentary and media tactics

· residential training with other winners

· shadowing opportunities

· mentoring from senior campaigners with a track record in the winner’s policy area

3. The award is for people at the early stages of campaigning whether it be in a national pressure group or campaigning charity, as well as people who are campaigning on a voluntary basis and are relatively new to campaigning as an activity. 

